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Restore Forest Park Projects
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On March 20, the World
Health Organization
announced that it was
officially classitying the
herbicide [glyphosate] — the
most widely used farm
chemical in the United
States — as a “probable”
cause of cancer.




“Glyphosate is a “Health Agency Says
«nrobabl Widely Used Herbicide
probably Likely Carcinogenic”
carcinogenic” - Wall Street Journal

pesticide. Why do March 20, 2015

cities still use it?”- “A Top WeedKkiller Could

Guardian ApriI 21 Cause Cancer. Should We
!/

Be Scared?”- NPR March
2015 24t 2015




Outreach Strategy

* Key Messaging
* Employee Empowerment
* Public Information

* Media blitz

* Partner Endorsement

e Outreach Materials




Key Messaging

* The time is now

* This is the most sustainable/established
approach

* PP&R is making a long-term commitment
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Outreach Strategy

* Key messaging

* Employee empowerment
* Public information

* Media blitz

* Partner endorsement

e Qutreach materials







Public Information

The Balch Creek Launch Project is intensively focused on restoring 155 acres
in the Balch subwatershed; prioritized for its ecological value and high visibility.
This tour with introduce you to project restoration efforts that will include invasive

s removal using manual and spray treatment techniques and revegetation.
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Plan underway to battle invasive plants at Forest Park

NORA HART
FIRST. LIVE. LOCAL.
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Conservation
Initiative

Greater Forest Park

RENEW Forest Park
PP&R
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Mature Matural Areas

Ecosystem Management Elements RENEW Forest Park

Matural Areas Restoration Plan 2010,
includes 2015 addendum

Foster Floodplain Matural Area: A
Case Study for Restoration

Matural Area Acquistion Strategy
2006 g
Metro Natural Areas Bond .

Matural Resource Inventories .
Forest Park Management Initiatives 0 re S ' a r
REMEW Forest Park

Barred Owls in Portland's Natural
Areas

Ciogs are Not Permitted Off-leash in
Poriland's Matural Areas (PDF)
RENEW Forest Park is a unique opportunity to make a significant and comprehensive

investment in Forest Park.
M Subscribe to RSS

This $20+ million, 20-year initiative includes three main components that look holistically
at ecology, recreation and access. Together, we will renew this remarkable asset and create a legacy for

MOST POPULAR generations to come.

Forest Park Management Initiatives

Matural Resource Inventories O

Oaks Bottom Wildlife Refuge

P RECONNECT (access)

Natural Area Vegetation lmpru:;lg mdt: and

Kelly Butte Natural Area



Questions!?
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